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WHAT IS CAR SHOWROOM
INTRODUCTION

* ACAR DEALERSHIP, OR CAR DEALER, ISABUSINESS THAT SELLS NEW ORUSED
CARSAT THE RETAILLEVEL,

+ BASED ONADEALERSHIP CONTRACT WITHANAUTOMAKEROR ITS
SALES SUBSIDIARY IT CANALSO CARRYAVARIETY OF CERTIFIEDPRE-OWNED

VEHICLES.
* IT EMPLOYSAUTOMOBILE SALESPEOPLE TO SELLTHEIR AUTOMOTIVE VEHICLES.IT*

MAYALSO PROVIDE MAINTENANCE SERVICES FOR CARS AND
+ EMPLOYAUTOMOTIVETECHNICIANSTO STOCKAND SELL SPARE
+ AUTOMOBILE PARTSAND PROCESS WARRANTYCLAIMS. J

NATURAL LIGHTS INANINTERIOR

SFACE CREATES MOOD..IT IS

INDEEDADESIGN ELEMENTLIKE

NO OTHER.

INDOOR PLACES WITHBEAUTIFUL

PLAYS OF LIGHT CREATEAN

ALLURINGAMBIANCE

o THIS CORRELATION OF POSITIVITY
AND NATURALLIGHT HAS BEENA

FASCINATION FOR BOTH
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* LIGHTING PLAYSAMAJOR ROLE IN THE
ATMOSPHERE CREATED INARESTAURANT
SETTING

 THE DIFFERENT LEVELS OF LIGHT WILL
GREATLY IMPACT THE ATMOSPHERE OFYOUR

* RESTAURANT OR BARANDAFFECT THE
AMOUNT OF NEWAND REPEAT BUSINESSYOU
RECEIVE.

ABOUT THE CITY

GORAKHPUR ISACITY IN THE INDIAN
STATE OF UTTAR PRADESH, ALONG

THE BANKS OF THE RAPTIRIVER IN
THE PURVANCHAL REGION. IT IS
SITUATED 272 KILOMETERS EAST OF
THE STATE CAPITAL LUCKNOW.IT IS
THE ADMINISTRATIVE
HEADQUARTERS OF GORAKHPUR
DISTRICT, NORTH EASTERN RAILWAY
ZONE AND GORAKHPUR DIVISION.




DEMOGRAPHICS DA : NI

POPULATION : 4 440,895 CRORE (CENSUS 2011)
SEX RATIO : 4,440,895 Lakhs FEMALES
PER 2,277,777 Lakhs MENS

LITERACYRATE : 83.91%
DENSITY : 201 1S 1,452 PEOPLE PER SQ. KM.

INTERIOR FEATURE

ACAR IS ONE OF THE MOST EXPENSIVE
PURCHASESANYONE MAKES, AND TODAY'S CAR
SHOWROOMS HAVE AN IMPORTANT ROLE IN
HELPING CUSTOMERS MAKE THAT DECISION.

IT'S LITTLE WONDER NEW CAR SHOWROOMS
CAN BE LAVISH ENTERPRISES, WITH DOUBLE-

HEIGHT GLAZING, BLAZING LIGHTS AND COSTLY
STONE FLOORS.AND THAI'S BEFORE YOU EVEN
GET INTO THE REALMS OF INTERNET CAFESAND

SITE LOCATION

PROJECT NAME= CAR SHOWROOM
LOCATION = 19B, BETIATA, AWAS VIKAS

COLONY
LANDMARK= MUNSI PREMCHANDRA PARK

SBI ATM & . HOPEHOSPITAL
200 M - 2 MIN ofdfsn 600 M- 10 MN

NEAREST FILLING POINT NEAREST FIRE STATION
BHARAT PETROLLEUM FUEL FIRE STATION CNMLLNES
1.3KM-5MIN 6.7 KM - 14 MIN
IOTAL AREA 42646 SQM
ERONTROAD 10 M WIDE .
REAR ROAD SM WIDE NEAREST POLICE STATION
M= B. THANAKANTT
SHOWROOM heic sy 2KM-SMIN
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~- THE YEAR LASTS FOR 6.1 MONTHS, FROM MAY

7 TO NOVEMBER 11, WITHA SLIDING 31-DAY
RAINFALL OF ATLEAST 0.5 INCHES. THE MONTHWITH
THE MOST RAIN IN MUMBAI IS JULY, WITHAN
AVERAGE RAINFALL OF 23.4 INCHES.

THE RAINLESS PERIOD OF THE YEAR LASTS FOR 5.9
MONTHS, FROM NOVEMBER 11 TO MAY 7.

JEMPREATURE
GORAKHPUR IS IN THE MIDDLE AND THE SUMMERS

ARE THAT EASY TO DEFINE.THE BEST TIME TO ViSIT
ARE JANUARY, FEBRUARY MARCH, OCTOBER,

NOVEMBER, DECEMBER.THE MONTH WITH THE HIGHEST

RELATIVE HUMIDITY IS JULY (88 89 %). THE MONTH WITH
THE LOWEST RELATIVE HUMIDITY IS DECEMBER (5722 %).

MARCH 1 TO DECEMBER 3, DURING
WHICH TIME THE COMFORT LEVEL
IS MUGGY, OPPRESSIVE,

OR MISERABLE ATLEAST 34% OF
THE TIME. THE MOST MUGGY
DAYSIN GORAKHPURIS JULY,
WITH31.0

__ DAYSTHATARE MUGGY ORWORSE.
T SSE— FEWEST MUGGY DAYSIN MUMBAJ
THE WESTFOR 6.5 MONTHS, FROM IS JANUARY, WITH 3.9 DAYS THAT
MARCH 22 TO OCTOBER 5, WITHA ARE MUGGYOR WORSE

PEAK PERCENTAGE OF 96% ON AUGUST 5. THE NORTHFOR 2.3 WEEKS,
FROM OCTOBER S TO OCTOBER 21 AND FOR 3.2 MONTHS, FROM DECEMBER
17 TO MARCH 22, WITH A PEAK PERCENTAGE OF 40% ON OCTOBER 14. THE
FROM THE EAST FOR 1.9 MONTHS. FROM OCTOBER 21 TO DECEMBER 17,
WITHA PEAK PERCENTAGE OF 50% ON NOVEMBER?7.
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CAR SHOWROOM CASE STUDY - |

INTRODUCTION

*» LOCATION - KURAGHATGORAKHPUR UTTAR PRADESH.

*« THIS ISACORPORATE SHOWROOM & OFFICEAND THE WORKSHOPIS A CITY
OF THE ART MIXED-USE BUILDING WITHAN INDUSTRIAL FACILITY WITHALL
MODERN AMENITIES AS WELL AS CORPORATE FACILITIES FOR MARUTI
UDYOG LTD. THE WORKSHOP PLANNING IS DEVELOPED WITH STANDARDS
SET BY MARUTI INDIAPVT LTD.THIS ISACORPORATE SHOWROOM & OFFICE
AND THE WORKSHOPISA STATE OF THE ART MIXED- USE BUILDING WITHAN
INDUSTRIAL FACILITY WITHALL MODERN AMENITIES AS WELLAS
CORPORATE FACILITIES FOR MARUTI RKBK LTD. THE WORKSHOP PLANNING
IS DEVELOPED WITH STANDARDS SET BY MARUTI INDIAPVTLTD.

——




SITE DISCRIPTION

TYPOLOGY :ARCHITECTURE, INDUSTRIAL
LOCATION : KURAGHAT GORAKHPUR

AREA: 65,000SQ FT

STATUS : BUILT
STRUCTURALCONSULIANT : APOORVE

ASSOCIATES

CLIENT : RKBK PVT LTD

\I | DL I TUD
19.0760° N, 72.8777°E




- THE CLINATECR GORAKHPUR IS TROPCALMONSOONGAS T RECENES A
FEAN RANEALLDURINGTHE NONSOON SEASON WITHTHE SUANERS BENG
HOTARDITERSEENG CHLL THEREAREFOURMETECROLOGCAL

SUBDVSIONS, I, KONKAN, OKYA UTTARANCHAL FAORTANCHALAND
PURVANCHAL N THE STATE
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GROUND FLOOR PLAN



2ND FLOOR PLAN
A

2ND FLOOR PLAN
A




1. SHOWROOM 9. DISCUSSION AREA

2, OFFICE 10, CONFERANCE ROOM
3. ENTRANCE 11. BODY SHOP

4, WORKSHOP AREA 12, CHANGING ROOM

5. TOILET 13, CHAIRMANS ROOM

6. SPARE PARTS 14. CANTEEN
7. CUSTOMER LOUNGE 15, OPEN TERRACE
8, CAR WASH 16, CAR LIFT WELL




FRONT SIDE ELEVATION

SIDE ELEVATION






CAR SHOWROOWM CASE STUDY Il
INTRODUCTION

« RANGE ROVER LAND ROVER BEEN
AMARKET LEADER IN LUXURY AND

ADALY DRNVER VEHICLES IN INDIA
FOR SEVERAL DECADESANDA
HOUSEHOLD NAME MORE
RECENTLY SINCE THEY LAUNCHED
INTO COMMERCIALVEHICLES. FROM
THE EVOQUE LAND ROVER
,PASSAT,THE ALMIGHTY DEFENDER
THEY HAVE DELIVERED
OUTSTANDINGLY POPULAR
VEHICLES THAT HAVE GIVEN THE
BRAND AREPUTATION FOR BEING
ROBUST RUGGED, MASCULINE, AND
DEPENDABLE, IN THE RECENT FEW
YEARS, STYLISH.
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« THE CLIMATE OF UTTAR PRADESH IS TROPICAL

MONSOONSAS IT RECEIVESAHEAVY RAINFALL
DURING THE MONSOON SEASON WITH THE

SUMMERS BEING HOTAND WINTERS BEING
CHILLY. THERE ARE FOUR METEOROLOGICAL
SUBDIVISIONS, VIZ. KONKAN, MADHYA
UTTRANCHAL, PURVANCHAL IN THE STATE

<




SITE DISCRIPTION,

LOCATION : LUCKNOW
UTTARPRADESH
ARCHITECTS : COLOSUS ARCHITECTS

AREA: 25000 FT?

YEAR : 2017
PHOTOGRAPHS :AWEZ LARI LOCAION :

C-1/19 TO C-1/22 Transport Nagar, Amar
Shaheed Path, Phase 2, Lucknow, Uttar
Pradesh 226012 COUNTRY : INDIA

LATITUDE AND LONGITUDE
19.0760° N, 72.8777" €
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GROUND
FLOOR PLAN

MEZZANINE
FLOOR PLAN

INTERNAL DISFLAY
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LITERATURE STUDY -

INTRODUCTION

STANDING EIGHT-STOREYS HIGH,AUDI SINGAPORE'S NEWLYUNVEILED
FLAGSHIP STORE IS THE FIRST EVER HIGH-RISE AUDI TERMINAL, AND
AT 1,350 SQUARE METRES PER FLOOR, ISALSO THE LARGESTAUDI
SHOWROOM IN SOUTHEASTASIA. THIS ONE-STOP TERMINAL OFFERS A
VARIETY OF SERVICES INASINGLE LOCATION, HOUSING SHOWROOMS,

WORKSHOPS, OFFICESAND EVENACAFE AND WAITING LOUNGE FOR
VISITORS.AS MANYAS 35 OF AUDI'S LATESTMODELSARE DISPLAYED

IN THE SHOWROOMS ON THE 2NDAND 4TH FLOORS.

SITE DESCRIPTION

ARCHITECTS : ONGA&ONG PTELTD
AREA: 7642 W
YEAR: 2012

PHOTOGRAPHS :AARON POCOCK
THE FACADE IS CLAD IN ALUMINIUM WITH HEXAGONAL CUT-OUTS

FORMING A HONEYCOMB PATTERN, WHILE FULL-HEIGHT GLASS
WINDOWS FOR THE LOWER FLOORS MAKE THE BUILDINGAPPEAR TO
FLOAT OFF THE GROUND. LOCATEDAT THE JUNCTION OF LENG KEE
ROAD AND ALEXANDRA ROAD, THE AUDI TERMINALALSO HAD TO
CONTEND WITHITS CLOSE PROXIMITY TO THE MRT TRAIN TRACK.AS
THEAUDI TERMINAL'S FOUNDATIONS ARE MERE CENTIMETRESAWAY

FROM THOSE OF THE TRAIN TRACK COLUMNS, THE COLUMNS WERE
MONITORED DURING CONSTRUCTION THROUGH THE USE OF LASERS.




GYPSUM FALSE CEILING

CLIMATE

DUE TO ITS GEOGRA
HICALLOCATIONAND
MARITIME EXPOSURE
SINGAPORE'S
CLIMATE IS
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UNIFORM TEMPERATURE AND PRESSURE, HIGH HUMIDITY AND ABUNDANT
RAINFALL. THE AVERAGE TEMPERATURE IS BETWEEN 25 DEGREES CELSIUSAND

31 DEGREES CELSIUS. THUNDERSTORMS OCCUR ON 40% OF ALL DAYS. RELATIVE

HUMIDITY IS IN THE RANGE OF 70% — 80%.APRIL IS THE WARMEST MONTH,
JANUARY IS THE COOLEST MONTHAND NOVEMBER IS THE WETTESTMONTH.

SITE LOCATION AND CLIMATE

AUDI CENTRE SINGAPORE/ONG&ONG



D LAMINATE

el
-

|

i1
P
11

ittt




LITERATURE STUDY - I

INTRODUCTION

*+ THEAUTOMOTIVE SHOWROOM IS SITUATED BY THE MAIN GATEWAY
TO THE CITY HERNING IN JUTLAND, DENMARK. THE MUNICIPALITY

OF HERNING AND THE CLIENT BOTH WISHED FOR ASHOWROOM
DIVERGING FROM THE STEREOTYPICALAND ONE THAT
SIMULTANEOUSLY WOULD STAND OUTASANARCHITECTURAL ICON.
THE SOLUTION BECAME A RHOMBIC VOLUME DIVIDED INTO TWO
HALVES BYA DIAGONAL CUT, CREATING A DYNAMIC AND LUCID
SHOWROOM FACING THE MAIN ROAD, CONTRASTED BY THE STABLE
MASS OF ASERVICE CENTRE BEHIND. PLACEDAT THE EDGE OF
TOWNIIT ISABUILDING WHERE INTERIORAND EXTERIOR
COLLABORATEAROUND THE MEETING BETWEEN CITYAND NATURE,
AND BETWEEN FUNCTIONAND SPACE.

+ THE SHOWROOM DELIBERATELY DOWNPLAYS QUANTITY, UNLIKE THE
MORE COMMON "AQUARIUMS® FLOODED WITH CARS, IN FAVOUR OF
CAREFULLY CHOSEN VIEWS OF SELECTEDAUTOMOBILES.ITISA
SHOWROOM THAT STIRS THE CURIOSITY OF ITS VISITORSAS WELL
AS THOSE DRIVING BY THIS NEW PORTALTO THE CITY OF HERNING.

SITE LOCATION AND CLIMATE
CLIMATE

DENMARK EXPERIENCES CHANGEABLE WEATHERBECAUSE IT IS
LOCATED IN THE TEMPERATE ZONE AT THE MEETING POINT

OF DIVERSE AIR MASSES FROM THEATLANTIC, THEARCTIC,AND
EASTERN EUROPE. THE WEST COAST FACES THE

INHOSPITABLE NORTH SEA, BUT THE TERMINAL SECTION OF THE
WARM GULF STREAM (THE NORTHATLANTIC CURRENT) MODERATES
THE CLIMATE. LAKES MAY FREEZE AND SNOW FREQUENTLY FALLS
DURING THE COLD WINTERS, YET THE MEAN TEMPERATURE IN
FEBRUARY, THE COLDEST MONTH, IS ABOUT 32 *F (0 “C), WHICH IS
ROUGHLY 12 °F (7 “C) HIGHER THAN THE WORLDWIDE AVERAGE FOR
THAT LATITUDE. SUMMERS ARE MILD, FEATURING EPISODES OF
CLOUDY WEATHER INTERRUPTED BY SUNNY DAYS. THE MEAN
TEMPERATURE IN JULY WHICH IS THE WARMEST MONTH. IS
APPROXIMATELY 60 °F (16 “C).



SITE DESCRIPTION

ARCHITECTS : KRADS

AREA: 4000 W

YEAR: 2013

PHOTOGRAPHS :TINASTEPHANSEN - STUDIO 55
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CAR SHOWROOM

CONCEPT
RUSTIC STYLE

* RUSTIC INTERIOR DESIGN REPRESENTSANATURAL, ROUGH AGED,AND CASUAL
DESIGN STYLE. THE CATEGORY IS BROAD AND INCORPORATES ARANGE OF

VARIATIONS ON THE STYLE, INCLUDING TUSCAN, COASTAL, COTTAGE AND
MODERN RUSTIC. REGARDLESS OF THE VARIATION, RUSTIC STYLE HIGHLIGHTS
RUGGED, NATURAL BEAUTY.

WHAT IS RUSTIC INTERIOR DESIGN STYLE?

IMAGE RESULT FOR RUSTIC INTERIOR DESIGN STYLE
RUSTIC INTERIOR DESIGN REPRESENTSANATURAL, ROUGH,AGED,AND CASUAL
DESIGN STYLE. THE CATEGORY IS BROAD AND INCORPORATES A RANGE OF

VARIATIONS ON THE STYLE, INCLUDING TUSCAN, COASTAL, COTTAGE AND
MODERN RUSTIC. REGARDLESS OF THE VARIATION, RUSTIC STYLE HIGHLIGHTS
RUGGED, NATURAL BEAUTY.

WHAT IS MODERN RUSTIC STYLE?

WHAT IS MODERN RUSTIC? THE KEY TOAMODERN RUSTIC SPACE ISAN OPEN
FLOOR PLAN, MODERN FURNITURE,AND PRESERVED AND EXPOSED NATURAL
ARCHITECTURAL ELEMENTS. THE COLOR SCHEME IS VERY SIMPLE WITH LARGE

WINDOWS BRINGING THE OUTDOORS IN. THIS STYLE HASAN INFORMALELEGANCE

— COMFORTABLEAND MODERN LIVINGAT ITS BEST

$

ORGANIC FORM

&

WARM AND NEUTRAL COLOR SCHEMES

@

REUSED MATERIALS

$

IEXTURED FABRIC CANVAS




LRESIGN PRINCIPLES,

WHAT ARE THE ELEMENTS OF RUSTIC STYLE?

RUSTIC DESIGN ISALLABOUT MATERIALS THAT COME FROM
THE EARTH. REAL, UNPROCESSED WOODS, HEAVYY STONE,

AND REAL BRICK ARE ALL COMMON ELEMENTS OF RUSTIC
DECOR.

WHAT IS RUSTIC DESIGN STYLE?

IMAGE RESULT FOR PRINCIPLES DESIGN IN RUSTIC STYLE
RUSTIC INTERIOR DESIGN REPRESENTS ANATURAL,
ROUGH,AGED, AND CASUAL DESIGN STYLE. THE CATEGORY

IS BROAD AND INCORPORATES ARANGE OF VARIATIONS ON
THE STYLE,

WHAT IS RUSTIC WARMTH STYLE?
RUSTIC WARMTH STYLE IS ALLABOUT LAYERING IN SMALL

ACCENTS THAT PLAY UP COZY PATTERNS. SO PILE ON THE
PLAIDAND MUD CLOTH PILLOWS, GLOBAL-STYLE RUGSAND




WHAT IS RUSTIC COLOR?

RUSTIC COLORSARE THE ONES THATARE
DEEPAND NATURAL. GREENS, BROWNS,
GRAYS, FALL COLORSAREALL CONSIDERED
TO BE RUSTIC COLORS. MOST OF THESE
COLORS CAN BE FOUND READILY IN NATURE,
FROM THE DARK GREEN OF THE LEAVES, THE

WARM ORANGE OF THE SUNSET TO THE
EARTHY BROWN OF THE MUD.
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TIRES CAN INCLUDE NATURAL RUBBER,
SYNTHETIC RUBBER, STEEL, NYLON, SILICA
(DERIVED FROM SAND), POLYESTER, CARBON
BLACK, PETROLEUM, ETC. SEE PHOTOS OF TIRE
MATERIALS HERE.

HOW ARE TIRES RECYCLED?

STEEL WIRES, WHICH GIVE RESILIENCE AND STRENGTH TO TIRES, GET REMOVED AND
RECYCLED. YOU CAN THEN TAKE THESE STEEL WIRES TO ROLLMILLS TO BE USED IN

MANUFACTURING NEW WHEELS. THE LEFTOVER RUBBER IS THEN USEDAS FIELD TURFS
ON PLAYGROUNDS - CALLED RUBBER MULCH
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INITIAL INFORMATION GATHERING

DEALERS KNOW THATJUSTAS IMPORTANTAS HOW THE DEALERSHIP LOOKS, ISHOW
THE DEALERSHIP WORKS. ASK YOU RSELF:

HOW DO MY CUSTOMERS AND STAFF USE MY DEALERSHIP FOR DAY-TO-DAYACTIVITIES?
CAN MY SALES TEAM SEE THE LOTWITHOUT
OBSTRUCTION? DO MY CUSTOMERS HA/E CLEAR

ROUTES TO THE SERVICEAREA/WORKSHOP?
WHERE IS THE GUEST BATHROOM LOCATED?

HOW LARGE DOES THE SHOWROOMNEEDTO
BE TOACCOMMODATE THE NUMBER OF CARS
WEWANTTO DISPLAY?




THE SITE CAN BE ACCESED
FROM ALL TWO SIDES . AS
MY SITE IS LOCATED IN THE
AWAS VIKAS COLONY WHICH
IS IN MAIN AREA OF THE CITY
GORAKHPUR.

THE MAIN ROAD INFRONT OF
THE SITE IS REAR ROAD.
ALSO KNOWN AS SHAHI MARG

OTHER LANDMARS WHICH

CONNECTS SITE TOLOCAL
FAMOUS AREA MUNSI
PREMCHAND PARK
OPPOSITE OF THE SITE.

AIRPOT12KM
MAHA YOGI GORAKHNATH AIRPORT

BUILDING
BLOCK




EROPOSED GROUND FLOOR PLAN
o N JOTAL SITE AREA 426,46 SQM
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NEAREST RALWAY STATION 4 KM
GORAKHPUR JN

cevn, save 5
NEAREST BUS STATION 5 KM
KAWUA BAGH BUS STATION










