QUESTIONNAIRE

Dear Sir/Madam,

My name is Zeba Mehdi I am pursuing my Ph. D. (Doctorate of Philosophy) from BBD University and the topic of my Thesis is “Impact of Print Media Advertising on Consumer Buying Behavior in Relation to Durable Goods in Central Uttar Pradesh”. In this research I will be studying the impact of print media advertising on the buying behavior of consumer.

Kindly cooperate by answering the following question. I assure that the details will be solely use for academic research purpose and can identically be maintained.

Thank you for your time and kind cooperation.  
The impact of print media advertising on consumer buying behavior for durable goods (as prevalent in India).  

Q.1 What are the different factors which can affect your buying decision for a product, rate them from one to five.

	Factors
	      (1)
Not at all effective
	       (2)
Not very effective 
	      (3)
Some what effective
	       (4)
Very effective
	    (5)    Extremely effective

	Functionality
	
	
	
	
	

	Reliability
	
	
	
	
	

	Benefits
	
	
	
	
	

	Safety
	
	
	
	
	

	Value for money
	
	
	
	
	

	Ease for use
	
	
	
	
	

	Brand Name
	
	
	
	
	

	Exchange offer
	
	
	
	
	

	Scratch card offer
	
	
	
	
	

	Warranties/
Guaranties
	
	
	
	
	

	Design/Style
	
	
	
	
	


Q.2.Acording to you which of the following factors affect the demand of product.                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                             

	
	      (1)

Not at all effective
	      (2)
Not very effective
	        (3)

Some what effective 
	     (4)

Very effective
	     (5)

Extremely effective

	Price
	
	
	
	
	

	Quality
	
	
	
	
	

	Both
	
	
	
	
	


Q.3  Which of the following print media gives you better information’s about the product, rate them from one to five.
	
	        (1)

Not at all effective
	      (2)

Not very effective
	       (3)

Some what effective
	      (4)

Very effective
	       (5)

Extremely effective

	News paper 
first  page add.
	
	
	
	
	

	News paper last page add.
	
	
	
	
	

	News paper 2nd page add
	
	
	
	
	

	News paper 3rd page add
	
	
	
	
	

	News paper 5th page add
	
	
	
	
	


Q.4 Rank the following on the basis of their strength of the purchase decision.                                                                                                                         
	
	        (1)

Not  at all effective
	        (2)

Not very effective
	      (3)

Some what effective
	         (4)
Very effective


	      (5)
Extremely effective

	Celebrity
	
	
	
	
	

	Colleague
	
	
	
	
	

	Neighbors
	
	
	
	
	

	Family members
	
	
	
	
	

	Teacher


	
	
	
	
	


Q.5 Which of the following sales promotional offers advertised in print media induce you to purchase the product? Rank them in order of their effectiveness.

	
	      (1)

Not at all effective
	      (2)

Not very effective
	     (3)

Some what effective
	      (4)

Very effective
	      (5)

Extremely effective

	Discount
	
	
	
	
	

	Free gift
	
	
	
	
	

	Lucky draws
	
	
	
	
	

	Contest
	
	
	
	
	

	Free service offer
	
	
	
	
	


Q.6  How would you rate the following print  media sources in their ability to create awareness or convey the message.








	
	    (1)

Not  at all effective
	      (2)

Not very effective
	       (3)

Some what effective
	      (4)

Very effective
	     (5)

Extremely effective

	Daily news paper
	
	
	
	
	

	Local news paper
	
	
	
	
	

	Weekly news paper
	
	
	
	
	

	Magazine
	
	
	
	
	

	Weekly magazine
	
	
	
	
	


Q.7 According to you  which daily newspaper  create the maximum brand knowledge/awareness.
	
	       (1)

Not at all effective
	      (2)

Not very effective
	      (3)

Some what effective
	      (4)

Very effective
	     (5)
Extremely effective

	National
News paper in English
	
	
	
	
	

	National news paper in Hindi
	
	
	
	
	

	Local news paper in English
	
	
	
	
	

	Local news paper in Hindi
	
	
	
	
	

	The regional news paper
	
	
	
	
	


Q.8 According to you which type of magazine creates maximum  brand awareness for durable goods rate them on scale of five.

	
	       (1)

Not at all effective
	        (2)

Not very effective
	        (3)

Some what effective
	       (4)

Very effective
	       (5)

Extremely effective

	A magazine covering social issue & current trends.
	
	
	
	
	

	Women oriented magazine.
	
	
	
	
	

	Sports related magazine.
	
	
	
	
	

	Covering Indian socio-economic & political
Environment in Hindi.
	
	
	
	
	

	Covering Indian socio-economic & political environment in English.
	
	
	
	
	


Q. 9 Rank the following media sources on the basis of their effectiveness in creating brand awareness for durable goods.​
	
	        (1)

Not at all effective
	        (2)

Not very effective
	       (3)

Some what effective
	         (4)

Very effective
	        (5)

Extremely effective

	Handbills & booklets
	
	
	
	
	

	Posters
	
	
	
	
	

	Stickers
	
	
	
	
	

	Banners
	
	
	
	
	

	Combo offer
	
	
	
	
	


Q.1O .Rank the following instrument of conveying message on the basis their effectiveness.
	
	        (1)

Not at all effective
	        (2)

Not very effective
	       (3)

Somewhat effective
	       (4)

Very effective
	      (5)

Extremely effective

	The rational appeals
	
	
	
	
	

	The emotional appeal
	
	
	
	
	

	The social message
	
	
	
	
	

	The language dialect of the add.
	
	
	
	
	

	Presence of celebrity/ sports person
	
	
	
	
	


Demographic profile

1.Age    
(a)  20-30            (b)<30-40              (c) 40-50        (d) 50-60        (e)above-  60 
2. Gender    
(a)    Male,          (b)    Female

3.  Income     (b)   25000-35000     (b)   35000-45000      (c)45000-55000    (d)   55000-65000     (e)    Above- 65000.   
4. Occupation (a) Govt. Employee

(b) Private service (c) Business (d) Retired

(e) Others

5. Education 
 (a) Graduate

(b) Post Graduate

(c) Professionals

(d) Others

Q.11 Can you suggest any new innovative way of promoting the product?               

